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Frequency of Reading Newspapers
In Bahrain
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FREQUENCY OF READING NEWSPAPERS BY:
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FREQUENCY OF READING NEWSPAPERS BY:
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FREQUENCY OF READING NEWSPAPERS BY:
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Section 2
Readership Analysis of
Arabic Newspapers

[ 7Z8\n .
@PARC Slide # 8



OVERALL ISSUE READERSHIP OF ARABIC NEWSPAPERS

Readership 0 20 40 60 80 100
%
Penetration

Total Issue Readership(n=624)

Average Issue Readership(n=465)

Self-Pair Issue Readership(n=575)

= Total Sample Arabs (n=872) = Male (n=444) Female (n=428)

@ PARC The figures in parenthesis indicate the base of the respective category

Slide # 9



AUDIENCE COMPOSITION
ISSUE READERSHIP OF ARABIC NEWSPAPERS

Readership Profile :
Gender
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AUDIENCE COMPOSITION
ISSUE READERSHIP OF ARABIC NEWSPAPERS

Readership Profile :
Age Groups
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OVERALL PENETRATION OF ARABIC NEWSPAPER TITLES

TOTAL ISSUE READERSHIP AVERAGE ISSUE
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Section 3

Al Wasat Newspaper
Readership Analysis

Part 1. Frequency of Reading Al Wasat Newspaper
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FREQUENCY OF READING AL WASAT NEWSPAPER BY:
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FREQUENCY OF READING AL WASAT NEWSPAPER BY:
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Section 3

Al Wasat Newspaper
Readership Analysis

Part 2: Issue Readership of Al Wasat Newspaper:

Penetration & Profile
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TOTAL ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY GENDER & AGE GROUP
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TOTAL ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY OCCUPATION & INCOME
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TOTAL ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY REGION
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AVERAGE ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY GENDER & AGE GROUP
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AVERAGE ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY OCCUPATION & INCOME
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AVERAGE ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY REGION
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SELF-PAIR ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY GENDER & AGE GROUP
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SELF-PAIR ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY OCCUPATION & INCOME
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SELF-PAIR ISSUE READERSHIP OF AL WASAT NEWSPAPER
ANALYZED BY REGION
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Section 4

Al Wasat Newspaper
Frequency and Reach Analysis

Part 1. Al Wasat Reach Analysis
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Campaign Reach Featuring Al Wasat Arabic Daily

In this section we will discuss the Reach and GRP levels that are obtained by Al Wasat Arabic Daily
newspaper.

On overall, around 38% of the Arab Adult population in Bahrain can be reached through Al Wasat
Arabic Daily newspaper using a campaign of some 22 insertions reasonably spread for example over
a period of two months. This estimate is illustrated in the table below.

Reach build-up is very fast climbing from 22% at one insertion to 30% at 4 insertions, then it
continues to climb gradually to attain 34% at ten insertions. The reach curve continues to rise slowly
to hit a plateau of 38% at 22 insertions

Numb f

Reach %

attained ateach ., 26 28 30 31 34 38 38

number of
insertions

after 4 Insertions
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Campaign Reach Featuring Al Wasat Arabic Daily

Reach is estimated at OTS levels and does not take into consideration the readers’ affinity with
advertised product or brand, or the creativity level of the ad execution.

It is understood that as number of insertions increases, Reach continues to build-up until it
attains a stable level where the gain of Reach at increasing frequency levels becomes marginal
and statistically not significant wherein the trend tends to take an asymptotic direction.

Al Wasat Arabic Daily Reach%

Insertions:

1 2 3 6 7 8 12 15 22 25

Assuming a 100% OTS Theoretical Exposure

o« i
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Campaign Reach Featuring Al Wasat Arabic Daily

The largest gain in Reach occurs in the early part of the campaign, climbing very
fast from the first 4 insertions. Thereafter Reach continues to increase in smaller
leaps (less than 2% of Arab target population) until it attains a stable limit at
38% where the curve takes a nearly horizontal path.

The minimum average of 3 exposures per reader, being considered as a
threshold level above which advertising message registration is likely to trigger
consumer interest in the advertised product, leading to decisions and actions.
Thus successful campaigns tend to operate better in the range of 3+ average
exposures per target member within a unit of time (related to product cycle).

The following line chart presents the estimated Reach of a campaign using Al
Wasat Arabic Daily with different insertion levels based on the audience who
would register 3+ exposures or more.



Al Wasat Arabic Daily Effective Reach at 3+ Exposures:
Target receiving 3 or more Ad Message exposures at different
insertion levels

Effective 3+ Reach % Limit = 32%

32
31
28 5

26
23

/

21

16/7

Quantum leaps occur between the levels of 3 to 10
insertions: At the level of 5 insertions 21% of the
General Public Arab population would be exposed to
3 or more Ad Messages from the campaign.

Insertions:

3 5 6 10 15 20 25 30
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Section 4

Al Wasat Newspaper
Frequency and Reach Analysis

Part 2: Reach Analysis of Al Wasat with Rivals in Combined plans
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Campaign Reach Featuring Al Wasat Arabic Daily
in combination with One Rival Title

Al Wasat brings a fresh supply of exclusive readers that substantially increase Reach in combined
plan with any one Rival Title :

» Adding Al Wasat Arabic Daily into a campaign schedule initially using one Rival title increases
substantially the overall Reach as the curve will show

Add To Plan:
3 insertions
in Al Wasat

Combined Plan:
6 insertions

Deliver 47% combined
Reach
Al Wasat contributed
17 Reach Points

Compare Reach level (30%) that would have been attained using all 6 insertions in Rival title vs.
Reach (47%) obtained upon including 3 insertions in Al Wasat

Base Plan:
3 insertions
in a Rival
Title

P
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Campaign Reach Featuring Al Wasat Arabic Daily in
combination with One Rival Title

Insertions Equally Distributed on two Titles: One Rival & Al Wasat

2 4 @ 8 10 12 14 16 30
56
52 52
48 49 51
13 47
37 |
Combined
Reach leaps
17 points
]
) 30 31 32 3 34 35 3
24
Insertions in One Rival title:
2 4 6 8 10 12 14 16 30

Assuming a 100% OTS Theoretical Exposure
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Campaign Reach Featuring Al Wasat Arabic Daily in
Combination with Two Rival Titles

» Adding Al Wasat Arabic Daily into campaign schedules using Two Rival Titles
increases substantially the overall reach as the curve will show.

Add To Plan:
4 insertions
in Al Wasat

Base Plan:
4 insertions
in Rival One

Combined Plan:
12 insertions

59% combined
deliver Reach
Al Wasat Contributed 16
Reach Points

Base Plan:
4 insertions
in Rival Two



Campaign Reach Featuring Al Wasat Arabic Daily in

Combination with Two Rival Titles

Insertions Equally Distributed on three Titles: Two Rivals & Al Wasat

6 12 18 24 30 36
65 66
59
54
Combined
Reach leaps
16 points
47 49 0
38 43 46
Insertions Equally Distributed on Two Rival Titles Excluding Al Wasat :
6 12 18 24 30 36

Assuming a 100% OTS Theoretical Exposure
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Section 5

Insights on Al Wasat Readers:
Subjects Specially Choose To Read
Opinions & Attitudes
Ownership & Usage
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INSIGHTS — SUBJECTS SPECIALLY CHOOSE TO READ:
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BASE : Total Sample Al Wasat Newspaper Readers = 316
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INSIGHTS — SUBJECTS SPECIALLY CHOOSE TO READ:

0
Index o

The Environment

Home and Garden

Media \ Marketing \ Advertising
Science \ Technology \ Computing
Medical \ Health \ Fitness
Womens Pages

Editorial

Classified Advertising (Small Ads)
Baby and Childcare
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Horoscope, Numerology

Social Reports
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BASE : Total Sample Al Wasat Newspaper Readers =316
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INSIGHTS : OWNERSHIP OF PERSONAL ACCESSORIES
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Pens/Writing Instruments
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Photo printer
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Silver Jewellery

115

BASE : Total Sample Al Wasat Newspaper Readers = 316
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INSIGHTS : OWNERSHIP & USAGE
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BASE : Total Sample Al Wasat Newspaper Readers = 316
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INSIGHTS: OPINIONS & ATTITUDES

0 20 40 60 80 100 120 140
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When | need information the first place | look is the internet _ 106

On television | enjoy the adverts as much as the programmes _ 115
| find TV advertising interesting and quite often it gives me _ 109
something to talk about
The growth in TV stations is diluting the quality of television _ 113
Im Interested in personal financial matters now more than | was _ 107
before

I would like to receive ads\ promotional offers via SMS or 107
Bluetooth FIIIIIIIIIIIIIIIIIII

BASE : Total Sample for Al Wasat Newspaper = 316
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INSIGHTS: OPINIONS & ATTITUDES
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112

| would not change the newspaper | read

122

| Read more than one newspaper usually

123

| often go in for competitions in newspapers and magazines

134

Newspaper supplements are really worth having

122

I read the financial pages of my newspaper

If Im looking for bargains in the shops I always look first in my local

paper 139

109

I rely on newspapers to keep me informed

123

| read a newspaper most days

BASE : Total Sample Al Wasat Newspaper Readers = 316
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